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Abstract

Islamic trade principles provide a comprehensive ethical and legal framework
for commercial transactions, emphasizing honesty, transparency, fairness in
measurement and pricing, and the prohibition of fraud, deception, and exploitation.
Beyond mere regulaty guidance, these principles reflect a moral vision that seeks to
harmonize economic activity with social justice and ethical responsibility. In the context
of agricultural commodity markets in Pakistan, understanding the contemporary
significance of thge principles is crucial for both scholarly analysis and policy
discourse. This study presents an analytical examination of the relevance and
implications of Islamic trade principles in modern market environments. Drawing on
classical jurisprudential souss, contemporary scholarly literature, and illustrative
examples from selected agricultural commodity markets, the research explores how these
principles inform ethical commercial conduct and highlight the challenges of aligning
market practices with Islaim norms. The analysis reveals that while the foundational
values of transparency, mutual consent, and fairness continue to guide trade, modern
economic complexities sometimes obscure their practical realization. The study
concludes that fostering greatewareness of Islamic commercial ethics, integrating
ethical considerations into market regulation, and encouraging moral accountability
among market participants are essential for preserving the integrity and contemporary
relevance of Islamic trade prindgs. This research contributes to the ongoing discourse
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on Islamic economic ethics and provides a conceptual framework for understanding the
enduring significance of I slamic trade prir
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